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e pbest possible thing

to do is @ to simply )ad. Surp , the more one widens the road,

the more congested the road becomes. [N Th|s is because wider roads reduce barriers to

to increase competition among carmakers n prices, leading to still more cars

driving. B This, in turn, increases the demand for cars. *;{Increased demand for cars tends
T‘?__ l-)é'r |

on the road.}* ~
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One of the most celebrated political images in modern times @ is that of Soviet Premier
Nikita Khrushchev pounding his shoe on the podium while delivering a speech at the
United Nations in 1960. I Everyone interpreted his histrionics as a tactic @ aimed at
threatening the West; a man who would pound his shoe one moment might use his
nuclear weapons the next! Thirty years later, Khrushchev's son Sergei explained his
father had had something far @ different in mind. Bl Khrushchev, who had rarely been
outside the Soviet Union, had heard that people in the West loved passionate political
debate. So he gave his audience @ what he thought they wanted —he pounded his shoe
to make his point. [ When people were shocked, no one was more surprised than
Khrushchev himself. He had just been trying to look @ like one of the guys. What
became the very image of the irrational Russian was apparently the result of a simple
cross-cultural misunderstanding.
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Through light and shade, shape, size, and angle, the filmmaker can synchronize detail
and assign a purpose and cohesion to the screen image. I[N But the film image no matter

factor in image composition.
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Although globalization processes are often blamed for language loss, in some cases
communities and language activists, including linguistic anthropologists, are using
web-based technology to save endangered languages. I Bud Lane III is one of the last

surviving speakers of Siletz-Dee-ni, an indigenous language in a small community in
Oregon. Siletz-Dee-ni began to decline in the mid-1850s when several cultural groups,
speaking different languages and dialects, were placed on the same reservation. To
communicate they began speaking a Chinook jargon that replaced Siletz-Dee-ni. El
*{Fortunately, this language has been immortalized on a "talking dictionary" using Lane's
own voice. ¥* This talking dictionary now contains 14,000 words and, with the language
on the Internet, young people in the community are beginning to learn the language
once again—they even text in Siletz-Dee-ni. [@ Other communities with endangered
languages are also embracing social media —YouTube, text messaging, and websites — as

a vehicle for saving their languages.
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In real life one's perceptual mechanism takes all sorts of liberties with colors. Often it

tones them down: one doesn't normally much notice colors unless they are unfamiliar or
unexpected. IN Even colors that must be noticed — functional colors like traffic lights —are
seen in a generalized way: one doesn't observe whether the red tends to orange or
crimson, or the green to lemon or turquoise, one simply registers red and green. El At
other times the brain changes the colors reported by the eyes, or even creates colors
where none are reported. For example, an object will take on different colors in daylight,
lamplight, sunlight filtering through foliage, etc., but the brain sees it as its "normal”
color at nearly all times. [@ Moreover, the brain grasps a black-and-white image of a
familiar object as if it were in color; so that even with an effort of will it is almost
impossible to see a black-and-white portrait as a faithful record of an ashen face! In real
life, one generally sees the colors one expects to see.
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In the hit movie Big, a boy is transformed into an adult in looks only —inside he is still
that small boy. [N He gets a job in a toy company where he is responsible for concept
development. In one telling scene, he is highly critical of a competitive colleague's new
toy because it does things. Bl He tells the company president that kids like toys they can
do things with; in other words, that give opportunity for independent thought and action.

Toys that limit those possibilities get boring fast. Children are most absorbed by
situations in which they can express themselves and discover something about the world.
[@ That is why pots and pans and everyday things in drawers can engross a child for
hours as they come up with new uses for mundane objects —the function of which they
may not even know.
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Anthropological consultation has encouraged retailers and corporate leaders to take

cultural phenomena into consideration when planning their marketing strategies, and to
acknowledge that consumers' perceptions, attitudes, beliefs, and values influence their
behavior. ;N In other words, anthropologists try to understand how social organization,
including gender and class or socio-economic status, affects consumer behavior. Daniel
Miller cautions against anthropologists becoming too involved in analyzing consumable

products. Bl Rather, Miller suggests that anthropologists remain true to their
anthropological goals —in this case, attempting to understand consumer behavior. To
this end, Miller examined the meaning of the shopping experience and how this
experience informs us about social relationships and consumer culture in North London.
For example, how does taking children on shopping expeditions affect the parent-child
relationship? What social relationships are formed when teenagers gather to shop, visit,
and enjoy the entertainment? Miller discovered that shopping created and maintained
social relationships between family members and other kin, as well as pets.
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