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O Protecting species, / regardless of how  appealing they are, [/ & wial to
susrainabiliry,
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O It is estimated / thar people age fifty and older / spend about 48 percent of
consumer dollars.
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O Therefore, why should advertising of a new product ¢ be directed ac older
consumers?
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O How can we maintain / excitermens, interest, and aestheric pleasure / for a
lifetime?
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O I suspect / that part of the amswer will come from the study / of things that
stand the st of time, / such as some music, literature, and arr,
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| In all these cases, / the works are rich and deep. [ so thar there iz something /
different o be perceived in each experience,
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Mevertheless, marketing and merchandising programs commonly  orear  these

customers as if @ thev are much older,

It is estimated thar people age fifty and older spend abour 48 percent of comsumer
dollars. @ They buy abour 48 percent of all luxury cars, and they are responsible for
about 80 percent of lusury travel. & They even buy abowt 25 percent of all vovs
annually (there are about fifty=five million grandparents age fifty years and older in
the United Stares). & For example, there is the myth thar older consumers are fixed
on cerain products and are wnwilling 1oy new alernative products, @ Therefore,
why should advertising of a new product be directed at older consumers? & In face,
a survey of five hundred people over age fifty in shopping malls revealed that abour

80 percent of them were quite willing o try new products,
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Since people aged 50 and ovér account for 48% of consumer dollars, jr:l:|u-:li|1g a

majority of most luxury items (high-end cars, travel, ewc), more advertising dollars

and researclh should be spent o FHE FeH= a 3 m:l:)
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