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37.-

Promoting attractive images of one’s country 1s not new,
but the conditions for trying to create soft power have
changed dramatically in recent years. For one thing, nearly
half the countries in the world are now democracies.

(A)

(B)

(C)

Technological advances have led to a dramatic reduction
in the cost of processing and transmitting information.
The result 1s an explosion of information, and that has
produced a “paradox of plenty.” Plentiful information

leads to scarcity of attention.

In such circumstances, diplomacy aimed at public opinion
can become as important to outcomes as traditional classified
diplomatic communications among leaders. Information
creates power, and today a much larger part of the world’s
population has access to that power.

When people are overwhelmed with the volume of
information confronting them, they have difficulty knowing
what to focus on. Attention, rather than information, becomes
the scarce resource, and those who can distinguish valuable
information from background clutter gain power. [3% ]
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36.

Most of us have a general, rational sense of what to eat
and when — there is no shortage of information on the
subject.

(A) Emotional eating is a popular term used to describe eating

(B)

(©)

that is influenced by emotions, both positive and negative.
Feelings may affect various aspects of your eating,
including your motivation to eat, your food choices,
where and with whom you eat, and the speed at which
you eat. Most overeating is prompted by feelings rather
than physical hunger.

Yet there is often a disconnect between what we know and
what we do. We may have the facts, but decisions also
involve our feelings. Many people who struggle with
difficult emotions also struggle with eating problems.

Individuals who struggle with obesity tend to eat in
response to emotions. However, people who eat for
emotional reasons are not necessarily overweight. People
of any size may try to escape an emotional experience by
preoccupying themselves with eating or by obsessing over
their shape and weight. [374]
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36.

isn’t really a paradox: landmarks are themselves, but they
also define neighborhoods around themselves.

Spatial reference points are larger than themselves. This

(A) In a paradigm that has been repeated on many campuses,

(B)

©)

researchers first collect a list of campus landmarks from
students. Then they ask another group of students to
estimate the distances between pairs of locations, some to

landmarks, some to ordinary buildings on campus.

This asymmetry of distance estimates violates the most
elementary principles of Euclidean distance, that the
distance from A to B must be the same as the distance
from B to A. Judgments of distance, then, are not
necessarily coherent.

The remarkable finding 1s that distances from an ordinary
location to a landmark are judged shorter than distances
from a landmark to an ordinary location. So, people would
judge the distance from Pierre’s house to the Eiffel Tower
to be shorter than the distance from the Eiffel Tower to
Pierre’s house. Like black holes, landmarks seem to pull
ordinary locations toward themselves, but ordinary places

do not.
* asymmetry: H| t| ]
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