INSIGHT BOOKS 20278dE

o
A

o|n

20268t 5 0 183 2"t ol= X
nCETEEY BT
A7 ir) $5 Hoj2

ol F£oll 3ot 152 =X 34

#1304 )

(ot 10t 2212 ) (D-day 22 vhr2t )

Im

24 .ZZ Claude Al | HS 2IAt0



CONTENTS
Xt

b=

|.

HI X =2 A7t

t

.
o
o

1.45&

10

(18:198H) —

[0
<0
Kr
or

ol

i

q.

12

&

<

X

|0]-2X| (20~22t) —

ol

Kir

(2x=13
(=]

KO
K

15

6~7

X

Al

Al
=

3. FH-HZ (23-24H) —

17

8~10

.l

pal
=l

X| (25~28tH) —

ol
00

4. ZH-L
5. 0{#-0f

20

| (29-30%H) — & 11~12

.
o
F

22

13~16

.l

pal
<

(31~34H) —

M.
Kk

™

b

gl

25

| (35~39tH) — A=A 17~20

28

2 (40~45H) — AT 21~23

31

33

7| 1~17

10. €

34

k

al

PART 3 0O}x]

35

39

01 100

41

44

4. HZAREIS EX| S

45

5. 0{% 10CH EQIE

46

-

0d

Kiu

ol

~N
uju

48

PART 4 &% 29 liw¥

49

foil

4
ol

~d

ol
|

50

51

A I AE - QE VIER

52

zn
10
oK
il
R0




PART 2 - 01

2o| 2X . MA B3} (18-19tH)

18 =8| 34
o HX|-O|HY HA. ARE2 HIF B (LA 42 20H), S0l T FH(QH-H|QH-&o|-QfL)of

Lt Lt

-

o MO/ am writing to, | would like to ask, Please, We would appreciate it if, I'd be grateful if,
Could you

e "However / Unfortunately / As a result" FI0|A SX0| E2{Lt= A7t W&LICEH

&

o USE HIF(ZARATH)TE B2 MEHX] > SHo0| ofL|2t 4L

o EEO|LI2 AXH(YH, B, YANE 0] THE DTS MEIX] > SAHQHLE/QH/El/Atat) 7t SH=X]
SIS ke
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o MNZ HED OX|9t ZH | CHH|7 FELICH B2 AHE2 7| =8 S ELCHL

o X2 ZT YSAtELC MA| 9t2-#MEO 2 GALEILICE heart pounding, hands trembling(ZI&) / let

out a breath, smile spread(2t=) / tears welled up(&Z-2Z5) / shoulders dropped (&)
o MEHX] HO HEAL =l anxious, nervous, frustrated, indifferent, relieved, delighted, regretful,

envious, ashamed, sympathetic
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Dear Riverside Residents,

For the past six years, the Riverside Community Center has offered free weekend tutoring
for local middle school students. The program has been run entirely by volunteers, and
many of you have generously given your Saturday mornings to it. This year, however, the
number of students who have signed up has nearly doubled, while several of our longtime
tutors have moved away. As a result, some students are currently on a waiting list. If you
are comfortable helping with basic math or English and can spare two hours every other
Saturday, we would be truly grateful if you could join our team. No teaching experience is
required, as we provide a short training session before you begin. Please contact me at the

front desk or by email by March 15.

Sincerely,

Helen Brooks, Program Coordinator
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Mina stared at the screen, refreshing the page again and again. The results of the
orchestra audition were supposed to be posted at noon, and it was already 12:07. Her
fingers were cold, and she could hear her own heartbeat. "What if I missed the high note
in the second piece?" she whispered. Finally, the list appeared. She scrolled down slowly,
almost afraid to look. Then she saw it: Second Violin — Mina Park. She read it three times
to make sure it was real. A wide smile spread across her face, and she leaned back in her

chair, letting out a long breath. All those late nights of practice had paid off.

@ nervous — relieved
@ bored — excited

® calm — disappointed
@ grateful — envious

® confident — embarrassed
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Many students feel embarrassed when they get an answer wrong in front of their
classmates. To avoid that feeling, they stay silent, copy answers they do not understand, or
erase their work before anyone can see it. Teachers often support this habit without
meaning to, by praising only correct answers and moving quickly past incorrect ones. Yet
an incorrect answer usually contains valuable information: it shows exactly where a line
of reasoning broke down. When a teacher displays a wrong solution, without naming the
student, and asks the class to find where it went off track, everyone learns more than they
would from a perfect example. Students also discover that errors are a normal part of
thinking rather than a sign of failure. If we want students to become confident problem
solvers, mistakes should be brought into the open and examined together, not quietly

thrown away.

@ wAbs shdo| MEtol che x| Mo = Hxtsjof STt
@ ¢ & shio| @R E B EMstE atg Xt2 2 ZElof SiCt
@ shdo] AAZ QEE Helste e Z2{of sirt
@ £ AlZhol| HEE 2|= S S ui2{sof stCt
©® 2H| oz stEECt Znte| HetMs SAlsof sict
~fal'l 2= Xl renting a sense of directionO| C}Z 20i|M 2|0|5t= HEE 718 =Ast A2? 214
8]

Before smartphones, finding your way through an unfamiliar city required effort. You
studied a paper map, noticed landmarks, and slowly built a mental picture of how the
streets connected. Today, a calm voice tells us when to turn, and we arrive without ever
forming that picture. The convenience is real, but it comes at a cost. Studies of people
who rely heavily on turn-by-turn directions suggest that they remember far less about the
routes they have traveled. The knowledge never becomes theirs; it stays in the device. In

this sense, many of us are only renting a sense of direction: as long as the battery lasts, we

can find our way, but the moment the screen goes dark, we discover that we own nothing.

@ choosing routes that others have already tested

@ depending on a tool for spatial knowledge we never internalize
® paying for navigation services we rarely need

@ sharing our location with people we do not know

(® exploring new places without any plan

13
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When people are asked how much they would pay for a coffee mug, they typically name a
modest price. But when they are given the same mug and then asked how much they
would sell it for, they demand significantly more. Nothing about the mug has changed;
only the relationship between the person and the object has. This tendency, known as the

endowment effect, shows that we value things more highly simply because

. Once something becomes "mine," giving it up feels like a loss, and

losses tend to weigh more heavily on us than equivalent gains.

@ they are rare in the market

@ others want to buy them

® they belong to us

@ we have used them for a long time

(® they were expensive to obtain
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In the early days of photography, many painters feared that the camera would make their
art unnecessary. If a machine could capture a scene perfectly, why would anyone pay for
a painting? Yet the opposite happened. Freed from the duty of recording reality exactly,
painters began to explore what a camera could not do: they experimented with color,
emotion, and new ways of seeing. Movements such as Impressionism emerged partly in
response to this new freedom. The arrival of a technology that seemed to threaten the art

form instead

@ pushed artists to define what made their work uniquely valuable
@ forced most painters to become photographers

(® made paintings more realistic than ever before

@ reduced public interest in visual art

(® proved that machines could replace human creativity
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A common assumption is that the more choices people have, the happier they will be.
Offering more options seems to respect individual freedom and increase the chance that
everyone finds exactly what they want. However, research on decision-making suggests a
more complicated picture. In one widely cited study, shoppers who saw a display of
twenty-four jams were more likely to stop and look, but those who saw only six were far
more likely to actually buy one. Faced with too many options, people often struggle to
compare them, worry about making the wrong choice, and sometimes decide not to
choose at all. Even when they do choose, they may feel less satisfied, wondering whether
one of the many alternatives would have been better. In this sense, beyond a certain

point,

@ freedom is best protected by removing all choices

@ additional options can become a burden rather than a benefit
® people prefer expensive products to cheap ones

@ shoppers rely on advertisements more than on experience

(® satisfaction depends mainly on the quality of the product
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Almost no one chose the print-only option, so it might seem that the magazine could

simply drop it.

Businesses have long known that the way options are presented can shape what customers
choose. (@ ) In a well-known example, a magazine offered three subscriptions: online-
only for $59, print-only for $125, and print-plus-online for $125. ( @ ) That apparently
useless option, however, was doing important work. ( ® ) Next to it, the combined
package looked like a bargain, since it seemed to offer online access for free. (@ ) When
the print-only option was removed in a test, far more people chose the cheaper online-
only subscription instead. ( ® ) This strategy, known as the decoy effect, works because
people rarely judge value in absolute terms; they compare options with whatever happens

to be next to them.
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